K1 Facebook Ads - Performance overview Aug 2, 2024 - Aug 30, 2024 .

Including data from Facebook, Instagram, Messenger and WhatsApp Ads

Account name < Ad set name <
. Are you new to Looker Studio?
Campaign name
Campaign objective . Publisher platform . Find useful tips on the "Getting started" page.
Amount spent Impressions Outbound clicks CPM Cost per outbound click Outbound CTR
0]
465 2M 1K 0.31 0.45 0.07%
¢ 4759.7% ¢ 1,350.2% ¢ 706.3% ¢ 235.1% ¢ 502.8% § -44.4%
Comparison date range: previous period
Top campaign objectives by spend Total spend over time
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K1 Facebook Ads - Top/Bottom of funnel Aug2,2024- Aug 30,2024 .
Account name Ad set name <
Campaign name
Campaign objective Publisher platform N

Top of funnel
Reach Frequency Post engagements
¢ 538.7% ¢ 127.0% ¢ 2,332.0%
Comparison date range: previous period
Reach / frequency
Use arrows to change time granularity — 'I\ \1/ A:Z
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Bottom of funnel

Cost / web conversion
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Website conversions
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¢ N/A ¢ N/A No data
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Facebook Ads - Campaign performance Aug 2, 2024 - Aug 30, 2024 -
Account name v Ad set name <
Campaign name
Enter avalue Campaign objective ¢ Publisher platform S
Top 10 campaigns Campaigns with high CPC
Click "optional metrics" to change metrics — iy A:Z = E A:Z = :

CTG- IR center commercial- awareness-01st aug-

UAE-IR COM- Lead - 16th Aug

Ctg- IR com - lead- 18th aug

Regional- IR com- lead-18 aug

uae- ir center commercial - Olaug

Regional- IR center commercial- awareness-O1st aug-

Account spend cap

N

uae- ir center commercial - Olaug

UAE-IR COM- Lead - 16th Aug

CTG- IR center commercial- awareness-01st aug-

Ctg- IR com - lead- 18th aug

Regional- IR com- lead-18 aug

Regional- IR center commercial- awareness-01st aug-

O 0 ,\rLO '\bo

Amount spent

Complete campaign list

0

Campaign name

UAE-IR COM- Lead - 16...
Ctg-IRcom-lead-18th...
Regional- IR com- lead-...
CTG- IR center commer...
uae- ir center commerci...

Regional- IR center com...

Grand total

Amount spent ~

26.85

26.38

464.59

®
1,500

Clicks (all)
@ L
0 47,166

Impressions Outbound clicks CPM CPC (link) C-I;Etfgﬂghc:,;ctlé) Website conversions
129,325 105 1.33 0.14 0.94% 10
98 0.3 0.02
100 0.25 0.02
19 0.11 0.01 0.82% 5
1,503,765 1,032 0.31 0.03 0.92% 95

1-6/6 ¢
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Facebook Ads - Creative performance Aug 2,2024 - Aug 30, 2024 -
Account name < Ad set name <
Campaign name
Campaign objective ¢ Publisher platform N
Top 10 ads Bottom 10 ads
Click "optional metrics" to change metrics — &]? A:Z : &,? A:Z :
Short video cafe space image 01
Video ads leads image 02

carasoul

video leads

video ad

video lead
carasoul ads
Short video shops
video- awareness

Short video studio office space

0] 20 40 60 80 100

Amount spent

video leads ctg

carasoul ctg

Short video studio office space
video- awareness

Short video shops

carasoul ads

video lead

video ad

0 10 20 30 40 50 60

Amount spent

Complete creative list

Video asset thumbnailimage Ad name Ad title

Video ads leads vgo+ (WP, Tt o1 AR AP

fine PR, B S (5P|
video ad
Grand total

Cost per -
. . Outboun Website
Amountspent Impressions CPM ou;lzcl)iléa dCTR conversions
0.32 null 0% 14
0.07 null 0% 4
464.59 1,503,765 0.31 0.45 0.07% 95

1-10/23 ¢
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Facebook Ads - Campaign performance

Aug 2,2024 - Aug 30, 2024 v

Account name ~ Ad set name
Campaign name
Campaign objective ¢ Publisher platform
Age groups by spend Gender breakdown by spend
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Amountspent O - - 265.6

Performance by age group

Age » Amount spent Impressions Outbound clicks CPM
1. 25-34 0.26
2. 35-44 0.39
3. 45-54 57.69 188,921 121 0.31
4, 55-64 7.53 27,015 34 0.28
5. 65+ 2.24 11,646 13 0.19

Grand total 464.59 1,503,765 1,032 0.31

Device usage by spend
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Countries by spend
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click
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Outbound CTR Website conversions

0.06% 23
0.06% 7
0.13% 0
0.11% 0
0.07% 95
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https://maps.google.com/maps?ll=24.432894,72.862534&z=4&t=m&hl=en&gl=BD&mapclient=apiv3
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K1 Facebook Ads - Getting started

Start your journey with Supermetrics

Looker Studio
onboarding
webinar

©) SUPERMETRICS

C

2

©) SUPERMETRICS

Easily manage your data source connections on the Supermetrics Hub.

Looker Studio and Supermetrics essentials

Start your Looker Studio journey with ease. Access beginner support,

watch tutorials on YouTube, and read our blog for valuable insights.

— Support articles for getting started with Supermetrics in Looker Studio

— Supermetrics YouTube playlist for Looker Studio

— Supermetrics blog: Looker Studio articles

Connector guides

Explore the available fields for this data source
connector and get started with the connection guide.

— Facebook Ads Metrics and Dimensions

— Facebook Ads connection guide

~

Choose your
package for
Looker Studio

©) SUPERMETRICS

More from Supermetrics

Browse our templates for Looker Studio, as well as
the available connectors. Discover the Supermetrics
Hub to manage your subscription, data source
connections, and teams.

— Template gallery

— Connector list

— Supermetrics Hub

Support center

Explore support articles on data connection,
report building, team management, and
beyond for comprehensive guidance.

— Supermetrics support center

Created by Supermetrics g


https://supermetrics.com/?utm_source=ls-template&utm_medium=link&utm_campaign=GLO_BXY_CXY_TRF_SDS_FXY_ZXY&utm_term=website-homepage&utm_content=all-pages
https://supermetrics.com/?utm_source=ls-template&utm_medium=link&utm_campaign=GLO_BXY_CXY_TRF_SDS_FXY_ZXY&utm_term=website-homepage&utm_content=all-pages
https://supermetrics.com/?utm_source=ls-template&utm_medium=link&utm_campaign=GLO_BXY_CXY_TRF_SDS_FXY_ZXY&utm_term=website-homepage&utm_content=all-pages
https://support.supermetrics.com/support/solutions/19000100275
https://www.youtube.com/watch?v=dP4ZXcNjEbI&list=PL7lylzOzI1KlcnwGXZ9MUD93PavS7yRZx
https://supermetrics.com/blog/category/google-data-studio
https://supermetrics.com/template-gallery?search=&destination=looker-studio&utm_source=ls-template&utm_medium=link&utm_campaign=GLO_BXY_CXY_TRF_SDS_FXY_ZXY&utm_term=template-gallery&utm_content=getting-started-page
https://supermetrics.com/connectors
https://hub.supermetrics.com/
https://support.supermetrics.com/support/home
https://supermetrics.com/pricing/looker-studio
https://supermetrics.com/pricing/looker-studio
https://www.airmeet.com/es/c380d455-4934-46af-89c4-41bb29dd3327
https://www.airmeet.com/es/c380d455-4934-46af-89c4-41bb29dd3327
https://hub.supermetrics.com/
https://supermetrics.com/docs/integration-facebook-ads-fields/?utm_source=ls-template&utm_medium=link&utm_campaign=GLO_BXY_CXY_TRF_SDS_FXY_ZXY&utm_term=fa-documentation&utm_content=getting-started-page
https://support.supermetrics.com/support/solutions/articles/19000109662-facebook-ads-connection-guide?utm_source=ls-template&utm_medium=link&utm_campaign=GLO_BXY_CXY_TRF_SDS_FXY_ZXY&utm_term=fa-connection-guide&utm_content=getting-started-page
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